


OVERVIEW

MyBaseGuide is commissioned by the DOD to

Mvnaseﬁume connect military families with the resources,

discounts, and benefits they may have earned.

VeteranlLife is a website dedicated to providing
transitioning and post-transition Veterans with
information and lifestyle content

MilSpouses (Launched Q12025) is a new
\ ' website focused on providing content,

M||.SPUUSE‘S resources, and community for Military Spouses
= =

The military brands network reaches 3 Million users per year.
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MEMORANDUM:

FOR LOCAL AREA BUSINESSES:

This letter certifies that MyBaseGuide, a subsidiary of JumpCrew LLC. of Nashville Tennessee
has partnered with the United States Army Garrison West Point's Public Affairs Office (PAO)
through a Department of Defense (DOD) Civilian Enterprise agreement to publish the United
States Army Garrison West Point Digital Base Guide and Flat Maps — henceforth referred to as

the products. The total duration of this agreement, including the exercise of all options is from
June 9, 2020 to June 8, 2026.

The products are hosted on mybaseguide.com , distributed through official channels, and made
available to inbound newly assigned active duty personnel, civilian employees and their families.
The PAO will maintain, on the official base website, a link to the United States Army Garrison
West Point page of mybasequide.com.

As per DODi 5120.4, these are the only such products authorized for this purpose.
Valuable base information and partnered businesses can also be found within the free

MyBaseGuide Mobile Application (MBG app), available on Android & iOS smartphones and
tablets.

For confirmation and/or questions regarding the United States Army Garrison West Point Base
Guide (except advertising), please feel free to contact Cliff Van Rickley, Director of Acquisition
and Retention, MyBaseGuide (contact information below).

Thank you for your time and consideration.

Sincerely,
CONRAD.DAVID.M
ERRELL.JR.102456
8470

6/8/2021 Sign and Date Above

David Conrad

CHff Van Rickley Public Affairs Officer

Director of Acquisition and Retention United States Army Garrison West Point
Desk: (845) 938-8520 / (DSN) 688-8520 /
cvanrickley@mybaseguide.com Cell: (917) 635-3586

E-mail: david.m.conrad4.civ@mail.mil

(615) 257-6339
Clifford Van  J&iy et ciree

Date: 2021.06.08

Rickley 12:45:11 -0500




MILITARY BRANDS LEADERSHIP TEAM

Adolfo Velasquez
President, Military Brands

US Coast Guard Auxiliary
Publishing | Tribune,
Impremedia, Newsday

Radio | iHeartMedia
Television | NBC/Telemundo
Digital | Localvox, Conductor
College | Union

El Visit LinkedIn

Suzanne McCurdy
VP, Sales

+  US Air Force

+ Sales Manager, Factor 8

+ Sales Manager, Instant
Teams

+ Military Spouse

+ College | Texas A&M
MBA Candidate

El Visit LinkedIn

Br| Geurge
Head of National Accounts

+  President, All Spouse Club, USCG

+ Lead, US Coast Guard Exchange

» Enablement Director, Instant
Teams

*  Marketing Specialist, Boxhill & Co

+ College | East Tennessee State
University

El Visit LinkedIn

Kristina Richard
Demand Generation Specialist

Military Spouse, USMC
Demand Generation
Specialist, Instant Teams
Event Sales Coordinator,
Hillside Hotel Group

Team Development Lead
College | Llberty University

El Visit LinkedIn

MILITARY BRANDS

Chelsey Jones
Military Liaison/HR

Active Duty MilSpouse
Certified Employee Benefits
Specialist

International Foundation of
Employee Benefits Plans
College | East Carolina
University

E’ Visit LinkedIn


https://www.linkedin.com/in/adolfovelasquez/
https://www.linkedin.com/authwall?trk=bf&trkInfo=AQG1fSK8vt1k_wAAAY6kkHtgwacj8M_35dlrGHiKtIwD75kampziDwMtOAfARX5Oz91Wf2T_MEVxaRcZ1Yyex8DsLyPjOjG-9cfXMGqql66u3FFyNb2SFCeG-QKzzNgEZ17SLYo=&original_referer=&sessionRedirect=https://www.linkedin.com/in/suzanne-mccurdy/
https://www.linkedin.com/in/brianna-george-b5a15875/
https://www.linkedin.com/in/kristina-richard/
https://www.linkedin.com/in/adamwhinds/details/experience/

Military Simulation

Military
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Military?
OR
Military Simulation?
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When the civilian population adopts
military trinkets to represent their
commitment to military core values such
as integrity, respect, selfless service, and
duty.
This can be represented in the form of
military inspired T-shirts, hats, and
stickers on vehicles

Paying respects can further be extended
to POW/MIA bracelets, paracord
accessories, and dog tags.

Not all military wear military gear ; ,ﬁ & = t
Off duty; most hide status
Collectibles are always valued ; HOME OF TH E BR I-WE



Why the Military Audience?

“Mega-Niche” - Over 21 million Active
Duty, Veterans and their families

i

67% of Service Members are Married’

&

Money Managers - 1.2 Trillion in
spending power

Average Deployment Length is 9
months

'Source: VA.Gov, Benefits.VA.Goyv, ® https://www.gao.gov/products/gao-24-106263 (Government Accountability Office)

Even Split - 50% of our network
audience is female

Masters of Relocation - They relocate their
entire lives every 1 to 3 years on average






SPONSORED CONTENT. & NEWS SYNDIGATION

$ VETERANLIFE VETERANS BENEFITS  MILITARY RETIREMENT ~ MILITARY NEWS  LIFESTYLE  GEAR  MILITARY DISCOUNTS  MILITARY HISTORY

s

S ~ Nikki Haley’s Husband (Michael Haley) Deploys to
N Africa

The 2024 political cycle is underway, and Nikki Haley still has her hat
in the ring. Now, as duty calls in Africa, her husband is heading out to
help tens of millions of Africans affected by climate change

Here’s How VA Health Chat Is Revolutionizing e & e e ‘
Veteran Healthcare e oW

The VA Health Chat is the perfect innovation for Veterans who are seeking medical

assistance. Whether you have a quick questions or serious concern regarding your N - e 8 \ 3 3 i VETERAN. FE
health, the VA Health Chat app gets you the answers you need from the right R v._‘ R 8 5 ¥ ~ = :
persons. ablid ’ ’ ‘ : hy :7 < ‘ : e X THAT ESCALATED QUICKI.Y
e Work directly with our Editor to create custom articles that are
important to audience and highlight your brand e  Co-Branded Content goes out audiences
e \We share 5 article topics from which partners select Saturday morning 10am
e We then write the article(s) and share a draft e  Currently we have 200,000 engaged users
e Partners then layer in custom call to actions and links we can email
[ J

Article is published and syndicated as a Top News Article via Email Py Custom content lives on our site indefinitely



DEALS EMAILS TOP WEEKLY NEWS DEDICATED EMAILS

3o VETERM FE

— e : NEVER BORING OR TYPICAL

MILITARY JIZIRD

SV | s

MilTax was
made for you!

MOVE WITH A
FREE TAX SERVICES

Nikki Haley’s Husband (Michael Haley) Deploys to
Africa

: 8 This Year Choose Free—File Taxes with
The 2024 polifical cycle is underway, and Nikki Haley still has her hat MR S 4 MilTaX fOl‘ $0

= = = g in the ring. Now, as duty calls in Africa, her husband is heading out to
Start Your Next Mission Today With an Online : help tens of millions of Africans affected by climate change.

Degree From American Military University

Join Mission-Driven Military Students 18 Just for
i VETERAN.FE

THATESCALATED QUICKLY.
X f

K. ’ 4 FOLLOW VETERANLIFE

il 5

Taxes still on your to-do list? No worries! MilTax from
Military OneSource is here with free filing software and
support.

AMU is the #1 provider of higher education to the U.S. military * with 200+ online degrees
and certificates with TA/GI Bill® assistance and monthly class starts. With roots firmly in ::";:g ::::‘"
the military, AMU offers affordable tuition to those who serve. l“\lvavmwluw can

livery & s up -
*Based on FY 2019 DOD tuition assistance and VA student enroliment data, as reported ::":s:ifm
by Military Times, 2020. Miktary 1D.

FREE TAX SERVICES

B Get started with free filing. [ eann wore |

T gy e —

$Q e trecnt, ©MilTax EESEPVH

SOURCE

PR

e Sent every Thursday at 7pm e Sent every Saturday at 10am ‘@ Inventory limited to twice per month

e 20% Open Rate, 1-3% CTR e 200,000 engaged users



|INFLUENCERS

We are excited to connect our
media in modern ways

e Articles

e Video

e Influencers

e Interactive Quizzes/Games_ i
Come together to ‘
drive results

“It's really abouf l_is’teningfto 2
tndersinad yotr pariner. not being

c U STO M M I LITA RY heard. And thqn';%%es both ways... (A
SOCIAL CONNECTED -
VIDEO % ¥
q a4
INFLUENCERS J.
p= ‘M/


http://www.youtube.com/watch?v=KWvjs5OCfe8

| VIDEO EXTENDED REACH

SOCIAL VIDEO ; S VIDEO PREROLL

We’ll partner with you to crea?e a.video tallpred to Run 15.to 30 second ads on our native video player on
our audience’s interests and engagement on V‘et‘éféhﬁfe,@n*i‘& MyBaseGuide.com
Instagram Reels, TikTok and YouTube Shorts - Al TR R, g

@ VeteranLife X

Get exclusive military incentives only through Join a TEAM that has your back
TrueCar Military. Members get better rates and lower fees.

$ VETERANLIFE VETERANSBENEFITS  WILTARY RETIREMENT  MILTARYNEWS ~ UFESTYLE GEAR  MIITARY DISCOUNTS  MIITARY HISTORY  MILITARY BUSINESS

TrueCar Military

TrueCar Military

military.truecar.com t v f in
Exclusive Military Incentives  Shop now

Exclusive Military Incentives - = e B The Navy’s Real Top Gun School Started in a Parking Lot

St

itr

[{j Like (D) comment ¢ Share



BuzzFeebD @NN\J

DRIVE RE-ENGAGEMENT - 1-4% CTR

° Targeting in-Market Segments
° Programmatic Display Networks
° Social Ad Networks - Instagram,

your back
—

Youtube, Tiktok

1ST PARTY DATA ACTIVATION

Exclusive to Network Site
Visitors in the Last 30 Days

FIND YOUR U.S.
MILITARY BASE

FIRST TOUCH BRAND INTRODUCTION .5-1%CTR

° High Impact Ad Units o °
° Exclusive - not available on y
programmatic marketplace ! %

@l}eNewﬂnr'k@hnesv ' f@ G

2023

MILITARY GIFT GUIDE

150

s Guide 2023: 26 Top Picks for the Entire
Family

1e kids to special items for deployed servicemembers,
for this holiday season.

Explore Our Gift Ideas

TrueCar Military

LATE FUNNEL CONVERSIONS

Leverage Click ID and intent data
with pixels to drive conversions
Email Activation - 1-3% CTR



;>>f/_ 4

Seasonal microsite paired with
holiday email promotions

2025 Military Initiatives

PCS Season — January

Military Appreciation Month — May
Transition & Employment— June
Veterans Day — November

Holidays — December

Package Reach: 3.2M Impressions

EASUNAL MILITARY OPPORTUNITIES

Discover Military discounts & AHRN member offers.

|N\/EST IN ¥, . IrLE Aligned Mortgage "
YOUR FUTURE ‘ - ¥ DONTRENT & ").

(C o &7 VETERANLIFE VSIS WUTWRTRONEN  WUTANNENS  URSYUE G NUMOSOONTS  NLTHRHSTIY  WLTHRBISHES e =

s

= \ ‘s You Can Earn 20, 000 Polnts NAVY & LEARN MORE

B ia Ce LEARN When You s end $2, FEDERAL )

Columbia College - Tl R g Gredrtnen 2L
MILITARY-FRIENDLY SINCE 1973 ok M

Y - -~ b
SFRVING MILITARY AND CIVII IAN STUDENTS! A . Lo

'” {9024 VETERANS DAY

CELEBRATING OUR SERVICE MEMBERS

MILITARY GIFT GUIDE

TOP PICKS FOR THE ENTIRE FAMILY

SPNSOREDBY

L0 PILLING GUFFEEM B,

3 Those Who Go -

Military Gifts Guide 2023: 26 Top Picks for the Entire
Family

From gifts for the kids to special items for deployed servicemembers,
discover some of the best gifting options for this holiday season.

Explore Our Gift Ideas




The military brands network reaches 3 Million users per year.

TOPICS THAT MATTER TO OUR AUDIENCE
. Top Scams That Target MilSpouses
It's Okay To Say Something: The Truth

About Resentment

How You Can Make Money Relocating
How You Can be part of your community
without being cringe

Don’t get mixed up with the wrong crowd:
How to spot and avoid that toxic spouse
group

How to integrate your spouse again after
deployment




EPISODE #1

BESSEL VAN DER KOLK

CONTENT

EPISODE #2

ALDEN MILLS

ALDEN MILLS | BECOMING UNSTOPPABLE NATE BOYER | THE RENAISSANCE MAN

» f% & On Return to Base, we rip off the 550 cord
! and 100mph tape that holds us all together
\ N BUYER # and explore topics that veterans can relate
§ to: calls to service, transition stories,
& memories of skin and blood left in sand and

& boots. We'll chat with professionals,

o /@K““"’% /@%@ ERIC HORTON & B philanthropists, businesspeople, and just
ok \7 " \‘% </ MICHEI.E I8 8 good f+*kin' dudes and gals. Strap in for

@ & Return to Base hosted by retired U.S. Army
fuﬁ sl Master Sergeant and former Special Forces

(Green Beret) Cliff VR.

EPISODE #5

ﬁﬂfi\#ﬂgwm SCOTT DELUZI
: 7 ® 4

NATALIE OLIVERIO | VETERAN MENTOR & PARTNER SCOTT DELUSION | SURVIVING SON ALDEN MILLS & MICHELE OLIVE




Militafry Brands Announces Management Buyout

e Leadership-led buyout completed March 17, 2025
o  Led by CEO Adolfo Velasquez & VP Suzanne McCurdy
o  Supported by key leadership team members
e Now fully independent from JumpCrew
o Greater flexibility, focus, and mission alignment
o  Reinforces long-term commitment to the military
community
e Accelerating growth & innovation
o  Expanding digital platforms and service offerings
o Investing in tech, partnerships, and audience
engagement
e  What this means for clients & partners:
o Continued excellence in service and delivery
o  More opportunities for collaboration and impact

Military Brands is evolving—doing more, reaching further, and
serving those who serve.



THANK YOU.

‘3

SUZANNE MCCURDY ADOLFQ VELASQUEZ

VP, MILITARY BRANDS PUBLISHER & GEO, MILITARY BRANDS
SUZANNE@MILITARYBRANDS.COM ADOLFO@MILITARYBRANDS.COM

MILITARY
BRANDS




