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MyBaseGuide is commissioned by the DOD to 
connect military families with the resources, 
discounts, and benefits they may have earned.

VeteranLife  is a website dedicated to providing 
transitioning and post-transition Veterans with 
information and lifestyle content

Overview

The military brands network reaches 3 Million users per year.

MilSpouses  (Launched Q1 2025) is a new 
website focused on providing content, 
resources, and community for Military Spouses



Adolfo Velasquez
President, Military Brands

• US Coast Guard Auxiliary

• Publishing  | Tribune, 

Impremedia, Newsday

• Radio | iHeartMedia

• Television | NBC/Telemundo

• Digital | Localvox, Conductor

• College | Union
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Suzanne McCurdy
VP, Sales 

• US Air Force 

• Sales Manager, Factor 8

• Sales Manager, Instant 

Teams

• Military Spouse

• College | Texas A&M

• MBA Candidate
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Bri George
Head of National Accounts
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Kristina Richard
Demand Generation Specialist

• Military Spouse, USMC

• Demand Generation 

Specialist, Instant Teams

• Event Sales Coordinator, 

Hillside Hotel Group

• Team Development Lead

• College | LIberty University
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Chelsey Jones
Military Liaison/HR

• Active Duty MilSpouse

• Certified Employee Benefits 

Specialist

• International Foundation of 

Employee Benefits Plans

• College | East Carolina 

University
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• President, All Spouse Club, USCG

• Lead, US Coast Guard Exchange

• Enablement Director, Instant 

Teams

• Marketing Specialist, Boxhill & Co

• College  | East Tennessee State 

University

https://www.linkedin.com/in/adolfovelasquez/
https://www.linkedin.com/authwall?trk=bf&trkInfo=AQG1fSK8vt1k_wAAAY6kkHtgwacj8M_35dlrGHiKtIwD75kampziDwMtOAfARX5Oz91Wf2T_MEVxaRcZ1Yyex8DsLyPjOjG-9cfXMGqql66u3FFyNb2SFCeG-QKzzNgEZ17SLYo=&original_referer=&sessionRedirect=https://www.linkedin.com/in/suzanne-mccurdy/
https://www.linkedin.com/in/brianna-george-b5a15875/
https://www.linkedin.com/in/kristina-richard/
https://www.linkedin.com/in/adamwhinds/details/experience/


Military?
OR

Military Simulation?
Military Simulation

● When the civilian population adopts 
military trinkets to represent their 
commitment to military core values such 
as integrity, respect, selfless service, and 
duty. 

● This can be represented in the form of 
military inspired T-shirts, hats, and 
stickers on vehicles

● Paying respects can further be extended 
to POW/MIA bracelets, paracord 
accessories, and dog tags.

Military
● Not all military wear military gear
● Off duty; most hide status
● Collectibles are always valued



Why the Military Audience?

“Mega-Niche” - Over 21 million Active 
Duty, Veterans and their families

Money Managers - 1.2 Trillion in 
spending power

1Source: VA.Gov, Benefits.VA.Gov, 3 https://www.gao.gov/products/gao-24-106263 (Government Accountability Office)
 

67% of Service Members are Married1 Average Deployment Length is 9 
months

Masters of Relocation - They relocate their 
entire lives every 1 to 3 years on average

Even Split - 50% of our network 
audience is female



Military Brands Capabilities



Sponsored content & News SYnDICATION

● Work directly with our Editor to create custom articles that are 
important to audience and highlight your brand 

● We share 5 article topics from which partners select
● We then write the article(s) and share a draft
● Partners then layer in custom call to actions and links
● Article is published and syndicated as a Top News Article via Email

● Co-Branded Content goes out audiences 
Saturday morning 10am

● Currently we have 200,000 engaged users 
we can email

● Custom content lives on our site indefinitely



Deals emails                                        

● Sent every Thursday at 7pm

● 20% Open Rate,  1-3% CTR

Dedicated emailsTop Weekly news

● Sent every Saturday at 10am ● Inventory limited to twice per month

● 200,000 engaged users



Influencers
We are excited to connect our 
media in modern ways
● Articles
● Video
● Influencers
● Interactive Quizzes/Games 

Come together to 
drive results

http://www.youtube.com/watch?v=KWvjs5OCfe8


VIDEO Extended Reach
Social Video
We’ll partner with you to create a video tailored to 
our audience’s interests and engagement on 
Instagram Reels, TikTok and YouTube Shorts

VIDEO PreRoll
Run 15 to 30 second ads on our native video player on 
Veteranlife.com & MyBaseGuide.com

● Average 2-5% CTR
● In-House 

Production 
Services Available



       
MyBaseGuide

Exclusive to Network Site 
Visitors in the Last 30 Days

First Touch Brand Introduction .5-1%CTR
● High Impact Ad Units
● Exclusive - not available on 

programmatic marketplace

Late Funnel Conversions
● Leverage Click ID and intent data 

with pixels to drive conversions 
● Email Activation - 1-3% CTR

● Targeting in-Market Segments
● Programmatic Display Networks
● Social Ad Networks - Instagram, 

Youtube, Tiktok

Drive Re-Engagement - 1-4% CTR

1st Party Data Activation



Seasonal microsite paired with 
holiday email promotions

2025 Military Initiatives 

PCS Season – January

Military Appreciation Month – May         

Transition & Employment– June                                 

Veterans Day – November

Holidays – December 

SEASONAL MILITARY Opportunities

Package Reach: 3.2M Impressions



MILSPOUSE IN THE HOUSE

The military brands network reaches 3 Million users per year.

TOPICS THAT MATTER TO OUR AUDIENCE
● Top Scams That Target MilSpouses 
● It’s Okay To Say Something: The Truth 

About Resentment 
● How You Can Make Money Relocating
● How You Can be part of your community 

without being cringe
● Don’t get mixed up with the wrong crowd: 

How to spot and avoid that toxic spouse 
group 

● How to integrate your spouse again after 
deployment



REturn To Base - Veteranlife Podcast

The military brands network reaches 3 Million users per year.

On Return to Base, we rip off the 550 cord 
and 100mph tape that holds us all together 
and explore topics that veterans can relate 
to: calls to service, transition stories, 
memories of skin and blood left in sand and 
boots. We'll chat with professionals, 
philanthropists, businesspeople, and just 
good f**kin' dudes and gals. Strap in for 
Return to Base hosted by retired U.S. Army 
Master Sergeant and former Special Forces 
(Green Beret) Cliff VR.



Military Brands Announces Management Buyout
● Leadership-led buyout completed March 17, 2025

○ Led by CEO Adolfo Velasquez & VP Suzanne McCurdy
○ Supported by key leadership team members

● Now fully independent from JumpCrew
○ Greater flexibility, focus, and mission alignment
○ Reinforces long-term commitment to the military 

community
● Accelerating growth & innovation

○ Expanding digital platforms and service offerings
○ Investing in tech, partnerships, and audience 

engagement
● What this means for clients & partners:

○ Continued excellence in service and delivery
○ More opportunities for collaboration and impact

Military Brands is evolving—doing more, reaching further, and 
serving those who serve.



Thank you.

Suzanne mccurdy
VP, Military brands
suzanne@militarybrands.com

Adolfo Velasquez
PUblisher & CEO, Military brands
Adolfo@militarybrands.com
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